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Abstract  

Objectives: This study focuses on the role of propaganda in controlling the masses through the means of 

communication and media, by establishing media news and directed images that are difficult to limit. 

Propaganda creates its own reality; announcing the death of true reality and replacing it with imagination. 

This topic is examined through highlighting Israeli propaganda directed to the Palestinian public. 

Methodology: The study adopts an analytical approach, through which the researcher analyses a 

number of studies that addressed political and psychological propaganda, its effect on the receiving 

audience, and its application to Israeli propaganda.  

Results: The study found that the contemporary media system was able to create a group of 

intellectual, social and cultural myths, which play a decisive role in shaping public opinion and 

influencing political decisions through directed propaganda.  

Conclusion: Propaganda was merely a political or military tool used in wars, but it has also been 

utilized in times of peace, and has taken on a social, economic, cultural and other dimensions. Thus, 

the means of communication play an important role in the process of intellectual, philosophical and 

political propaganda for a political system or a specific group. This aim throughout is to influence 

those recipients to whom the information is intended, according to a programmed media policy. This 

is evident in the Israeli propaganda and its methods of influencing the Palestinian public in order to 

achieve its goals. 

Keywords: Political and psychological propaganda, Israeli propaganda, public psychology. 

1

2 

 

.

.

.

.

Received:  
 

01/ 09/ 2024 

Revised:  
 

01/ 09/ 2024 

Accepted:  
 

28/ 10/ 2024 

*Corresponding Author:  

mrabbaa100@gmail.com 

 

Citation: Rababaa, M. 
O., & Omar, M. A. 
(2025). The Influence of 
Political and 
Psychological 
Propaganda in Media 
on Shaping Public Tends 
. Journal of Al-Quds 
Open University for 
Humanities and Social 
Studies, 7(66). 
https://doi.org/10.3397
7/0507-000-066-010 

 
 
 

2025©jrresstudy. 
Graduate Studies & 
Scientific Research/ Al-
Quds Open University, 
Palestine, all rights 
reserved. 

 Open Access 

 

 

This work is licensed 
under a Creative 
Commons Attribution 
4.0 International 
License. 

mailto:mrabbaa100@gmail.com
https://doi.org/10.33977/0507-000-066-010
https://doi.org/10.33977/0507-000-066-010
https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/


 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-157- 
 

 
 

 

 

 

 

 

 

 

 
 

 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-158- 
 

 
  
  
  

 

 

 
  
  

 

 
  
  
  
 Gustave LeBon

 
 Herbert Schiller 
  

 

 

 
 

 



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-159- 
 

 

 

 

 

 

Jack Aylol

 
 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-160- 
 

 

 

 

 

 

 

 

 



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-161- 
 

 

 

 

 

 

 
 

 
 

 
 

 
 

 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-162- 
 

 

 
 

 
 

 
 

 
 

 
 

 

 

 

 

 

 

 



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-163- 
 

 
 

 

 

 

 
 

 

 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-164- 
 

 
 

 

 
 

 

 

 

 

 

 
 

 



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-165- 
 

 

 
 

 
 

 
 

 
 

 
 

 

 

 
 

 

 
 

 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-166- 
 

 

 
 

 

 

 

 

 

 

 



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-167- 
 

 

 

 

 

 

 

 

 

 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-168- 
 

 
  
 

 
  
  
  
  
  

 
 

 
 

 
 

 
 

 
 

 

 
 

 



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-169- 
 

 

 

 

 

 

 

 

 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-170- 
 

 

 

 

 

 
 

 

 
 

 
 

 
 

 
 



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-171- 
 

 

 
 

 

 

 

 

 

 

 

 
 

 
 

 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-172- 
 

 

 
 

 
 

 
 

 
 

 

 

 
 

 
 

 
 

 

 

 



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-173- 
 

 

 

 
 

 

 

 
 

 

 

 

 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-174- 
 

 

 

 

 
 

 

 
 

 
 

 
 

 
 

 
 

 
 

  
  
  
  
  



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-175- 
 

  
  
  
  
  
  
 

 
  
  
  
  
  
  
  
  
  
  
 

 
  

 
  
  
  
  
  
  
  
  
 

 
  
  
  
  
  
  
  

 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-176- 
 

  
 

 
  
  
 

 
  
 

 
 

 
  
  
  
 

 
  
  
 

 
 

  
https://annabaa.org/arabic/studies/18688 

  
https://www.aljazeera.net/blogs/2019/2/5 

  
https://tipyan.com/review-of-the-book-the-israeli-war 

 

https://www.alquds.co.uk 
  

https://euromedmonitor.org/ar/article/4045 
  

https://misbar.com/editorial/2021/05/24 
  

g/il.co.makorrishon.www://https /164655azine 
  

https://network.srp-center.iq/2022/04/10 
  



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-177- 
 

https://almerja.com/more.php?idm=177826 
  

https://www.aljazeera.net/blogs/2018/9/2 
 

 
  

https://www.aletihad.ae/news 
  

https://www.omandaily.om 
 2020/6/3 

https://www.aljazeeramubasher.net/blogs/ 
References:  

- Abdel-Al, W. (2023). The Effects of Digital Media (in Arabic). Al-Jazeera for Communication and Media Studies, 

(2), 381. 

- Abdelhamid, A.M. (2023). The Dialectic of Media and Power in the Thought of Noam Chomsky, A Reading in the 

Political Practices of the United States of America (in Arabic). Journal of Law and Political Science, 10(2), 813. 

- Abdelkader, H. (2020). Public Opinion, Propaganda and Freedom of the Press (in Arabic). Egypt: Arab Press 

Agency for Publishing. 

- Abed, A. (20018). Psychology of the Masses, what moves and influences peoples (in Arabic). Qatar: Al Jazeera, 

https://www.aljazeera.net/blogs/2018/9/2./ 

- Adawi, A., Al-Tamimi, N., & Abu Amer, A. (2023). Israeli Propaganda: A Reading of Soft Power (in Arabic). 

Istanbul: Türkiye 

- Ahmed, H. (2016). The effectiveness of communication in political propaganda (in Arabic). Omdurman Islamic 

University, (1), 249. 

- Al-Aqtash, N. (2015). Media Publicity (in Arabic). Palestine: Al-Watan Publications. 

- Al-Asadi, M. (2019). Zionist propaganda: characteristics of planning and methods of persuasion (in Arabic). Al-

Nabaa Information Network, https://annabaa.org/arabic/studies/18688  

- Al-Atwani, A. H. (2018). Disinformation in information dissemination (in Arabic). Journal of Media Researcher, 

(40), 114-115. 

- Alawi, A. (2020). Theoretical Approaches to Audience Studies (in Arabic). Algeria: Department of Communication 

Sciences and Library Science. 

- Al-Dakhil, Sulaiman. (2022). Disinformation Characteristics, Methods and Objectives (in Arabic). Iraq: Al-Sabat 

Specialized Center for Research and Scientific Publishing, https://network.srp-center.iq/2022/04/10/ 

- Al-Dulaimi, Abdul Razzaq. (2015). Propaganda, Rumors and Public Opinion: A Contemporary Vision (in Arabic). 

Amman: Jar Al-Yazouri Scientific for Publishing and Distribution. 

- Al-Dulaimi, M. (2017). Methods and Means of Propaganda and Media Misinformation (in Arabic). Amman: Dar 

Ghaida for Publishing and Distribution. 

- Al-Husseini, M. (2020). Accountability and accountability, not normalization, is what will stop Israel’s violations 

of human rights (in Arabic). Euromedmonitor.org/ar/article/4045  

- Al-Hweik, H. (2021). Hayat, The Silenced in the Western Media, the French Media as a Model (in Arabic). 

Lebanon: Knowledge Forum. 

- Al-Hweik, H. (2024). Media Wars between Containment and War Media, Syria as a Model (in Arabic). Beirut: 

Knowledge Forum. 

- Al-Masdar, H. (2020). Propaganda on Social Networks, A Reading on the Tools of Control and Misinformation (in 

Arabic). Gaza: Center for Regional Studies. 

- Al-Mushaqba, B. (2014). The Israeli media, The Art and Misinformation of Propaganda, (in Arabic). Amman: Dara 

Osama for Publishing and Distribution 



 

 

Journal of Al-Quds Open University for Humanities   & Social Studies - No (66) - January 2025 

 

-178- 
 

- Al-Nimr, W. (2017). Security Media in the Face of Psychological Warfare (in Arabic). Alexandria: University 

Thought House. 

- Al-Obeidi, M. (2016). Critical Discourse Analysis - Models of Media Discourse (in Arabic). Amman: Dar Kanooz 

Al-Maarifa Scientific. 

- Al-Qasim, A. (2023). Disinformation - How it spreads and how to protect ourselves from it (in Arabic). Saudi 

Arabia: Community Awareness Series. 

- Al-Raji, M. (2023). Social media strategies and networks in the production of ideology and discursive hegemony 

(in Arabic). A study of the structure of Israeli discourse on Twitter and Facebook, Al-Jazeera for Communication 

and Media Studies, (2), 83-85. 

- Al-Sawalqa, R, & Al-Rawashdeh, M. (2020). The Impact of Electronic Media in Shaping Social Consciousness (A 

Study in Sociological Informatics) (in Arabic). Humanities and Social Sciences Studies, 47(3), 219. 

- Al-Shahaf, Farid Hatem. (2015). Propaganda and Disinformation - Methods and Methods (in Arabic). Syria: Dar 

Aladdin for Publishing, Distribution and Translation. 

- Al-Turki, R. (2024). The makers of falsehood...a review of the Israeli propaganda book (in Arabic). 

https://tipyan.com/review-of-the-book-the-israeli-war 

- Al-Zoubi, A., & Abu Nafaa, A. (2022). The difference between propaganda and media (in Arabic). 

https://almerja.com/more.php?idm=177826 

- Atoui, T. (2018). How thinkers and lovers read it from Le Bon to Borges the psychology and spirit of the masses 

(in Arabic). Al-Qaffa'a Magazine. 

- Ayachi, A. (2019). Noam Chomsky's Media Control: AlJazeera (in Arabic). 

https://www.aljazeera.net/blogs/2019/2/5./ 

- Barakat, A. (2016). Persuasion Skills and the Art of Influence (in Arabic). Cairo: Dar Yaqeen for Publishing and 

Distribution. 

- Bernays, E. (2020). Propaganda (in Arabic). translated by: Ibrahim Mohammed Almalki. 

- Bou Khashmeh, E. (2019). The art of cross-media propaganda (in Arabic). Algerian Journal of Media and Public 

Opinion Research, 2(1), 82. 

- Chaoui, B. (2015). Propaganda and Mass Communication Throughout History (in Arabic). 2nd edition, Amman: 

Dar Osama for Publishing and Distribution. 

- Chomsky, N. (2018). Because we say so, Translation: Ahmed Al-Zubaidi (in Arabic). Baghdad: Dar al-Mada. 

- Chomsky, N. (2020). Ideas and Ideals, translated by Alhadir Mamouri (in Arabic). Baghdad: Dar al-Rafidain. 

- Chomsky, N. (2021). Controlling the Media. Arabization: Omaima Abdul Latif (in Arabic). Cairo: Shorouk 

International Library . 

- Chomsky, N. (2021). Profit at the expense of people (in Arabic). translated by: Alaa Al-Nahlawi, 2nd edition, 

Kuwait: Genesis Publications. 

- Donoghue, A. (2020). The System of Banality (in Arabic). translated by: Mashael Abdulaziz Al-Hajri, Beirut: Dar 

Qalam for Publishing. 

- Eldad, K. (2019). We are strengthening the legitimacy of the Israeli army in the world (in Arabic). the Hebrew 

newspaper Mikor Rishon, 8/20/2019, g/il.co.makorrishon.www https://https/164655azine  

- Ellul, J. (2023). Propaganda (in Arabic). Translation: Romani Hatta, Cairo: Dar Ruya for Publishing and 

Distribution. 

- Etna, Y. (2018). Media propaganda and the manufacture of reality (in Arabic). Journal of Media Studies, (3), 304-

308. 

- Fatha, M. (2016). Communication Skills and Methods of Persuasion (in Arabic). Beirut: Arab Science Publishers. 

- Guerrier, F. (2015). Dictionary of Disinformation (in Arabic). Paris: Arman Publishing House, citing Majd Nabil 

Mahmoud Othman, Propaganda and Disinformation in American Films, University of Petra, 2015. 

- Hamdi, A. (2015). Persuasion, Influence, Secrets, Arts and Techniques: Self-development (in Arabic). Kuwait: Dar 

Sama for Publishing and Distribution . 

- Hattit, N. (2021). Propaganda: Its modern methods in the digital age and its relationship to disinformation (in 

Arabic). Probe: 5/31/2021. Retrieved from https://misbar.com/editorial/2021/05/24./ 



 

 

  

The Influence of Political and Psychological Propaganda in Media on Shaping Public Tends Rababaa, Omar 
   

-179- 
 

- Heather, S. (2020). Political Media: A Critical Introduction (in Arabic). Translated by: Sarah Kamal, Egypt: 

Arabian Nile Group.Research. 

- Ismaili, A. (2019). New Media Ideology and False Consciousness: An Approach to Persuasion Strategies and 

Reality Making (in Arabic). Journal of Media Studies, (8), 69-75. 

- Jamila, H. (2016). Chomsky's Political Criticism (in Arabic). Journal of Studies, (4), 225. 

- Juma, M. (2021). Myths of misinformation in media interviews: Illusion of truth and consolidation of lies, Palestine: 

Al-Quds Al-Arabi (in Arabic). September 14, 2021, https://www.alquds.co.uk/ 

- Kaufman, I. (2015). Description and Analysis of the Budget of Governmental Media Institutions in Israel (in 

Arabic). Knesset Research and Information Center, 12/17/2015. 

- Kilani, H. (2015). Media misinformation and its relationship with the negative effects of media communication 

networks (in Arabic). Egyptian Journal of Opinion and Media Research, 14(4), 225. 

- Le Bon, G. (2019). The Soul of Groups: The Psychology of the Masses (in Arabic). translated by: Adel Zaiter, 

Amman: Al-Ahlia for Publishing and Distribution. 

- Mahmoudi, M. (2019). Methods of Scientific Research (in Arabic). 3rd edition, Sana'a: Dar Al-Kitab. 

- Makawi, H., & Al-Abd, A. (2017). Political Propaganda: Methods, Schools and Psychological Warfare (in Arabic). 

Amman: Dar Al-Masirah for Publishing, Distribution and Printing, 2nd edition. 

- Marcuse, H. (2023). The One-Dimensional Man (in Arabic). 3rd edition, translated by: George Tarabishi, Beirut: 

Dar Al-Adab. 

- Mohammed, A. F. (2024). Manipulating the truth in the digital age, Abu Dhabi: Etihad News Center, 6/20/2024, 

(in Arabic), https://www.aletihad.ae/news./ 

- Muzahira, M. (2018). Propaganda: Methods, Schools and Psychological Warfare (in Arabic). Amman: Dar Al-

Masirah for Publishing, Distribution and Printing. 

- Nasr, H. (2024). Digital propaganda in the postmodern era (in Arabic). Amman Newspaper, 11/3/2024, 

https://www.omandaily.om ./ 

- Nasr, R. (2020). Propaganda and the manipulation of consciousness (in Arabic). Doha: Al Jazeera, 

https://www.aljazeeramubasher.net/blogs/2020/6/3/  

- Potter, W. (2021). The Effects of Digital Media (in Arabic). Doha: Al Jazeera Communication and Media Studies. 

- Qirat, M. (2016). Media and Crises: The Art of Manipulation, Misinformation and Propaganda (in Arabic). Amman: 

Dar Al-Falah for Publishing and Distribution. 

- Schiller, H. (1999). Mind Manipulators (in Arabic). Translated by: Abdul Islam Radwan, Kuwait: World of 

Knowledge. 

- Sembawah, M. (2022). The impact of digital media technology on journalistic content creation (in Arabic). Journal 

of Humanities and Social Sciences, 6(5), 113. 

- Shukri, M. (2018). Nazi Germany: A Study in Contemporary European History, A Study in Contemporary 

European History (in Arabic). UK: Hindawi Foundation. 

- Taylor, P. (2020). Bombing Minds. Propaganda for War from the Ancient World to the Nuclear Age (in Arabic). 

translated by: Sami Khashaba, Kuwait: World of Knowledge. 

- Zahia, Y. (2022). The media and its impact on the public life of the Arab recipient (in Arabic). Amman: Dar Osama 

for Publishing and Distribution. 

- Zubai, H., & Mokdadi, M. (2018). Disinformation and ways to confront it (in Arabic). Amman: Dar Osama for 

Publishing and Distribution. 

 


