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Abstract  

Objectives: This study focuses on the role of propaganda in controlling the masses through the means of 

communication and media, by establishing media news and directed images that are difficult to limit. 

Propaganda creates its own reality; announcing the death of true reality and replacing it with imagination. 

This topic is examined through highlighting Israeli propaganda directed to the Palestinian public. 

Methodology: The study adopts an analytical approach, through which the researcher analyses a 

number of studies that addressed political and psychological propaganda, its effect on the receiving 

audience, and its application to Israeli propaganda.  

Results: The study found that the contemporary media system was able to create a group of 

intellectual, social and cultural myths, which play a decisive role in shaping public opinion and 

influencing political decisions through directed propaganda.  

Conclusion: Propaganda was merely a political or military tool used in wars, but it has also been 

utilized in times of peace, and has taken on a social, economic, cultural and other dimensions. Thus, 

the means of communication play an important role in the process of intellectual, philosophical and 

political propaganda for a political system or a specific group. This aim throughout is to influence 

those recipients to whom the information is intended, according to a programmed media policy. This 

is evident in the Israeli propaganda and its methods of influencing the Palestinian public in order to 

achieve its goals. 
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